VISA

International Travel Drives Growth in Summer Spending in Qatar

Visa, a global leader in digital payments, today released its latest consumer spending insights for the 2025 summer holiday period, based on the Visa Consulting &
Analytics Retail Spend Monitor. The data reveals an increase of 19% in total summer spending on Visa premium consumer cards compared
to 2024, highlighting continued growth in digital payments, higher-value transactions, and evolving travel preferences.
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